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Background 
 

The Cornish Plastic Pollution Coalition comprises over 50 environmental organisations, local marine conservation groups, beach cleaning groups 

and marine science experts, collectively representing tens of thousands of people in Cornwall and beyond. Each of the CPPC members carry out 

their own independent activities, but also work collaboratively, as part of this coalition, on a number of key themes.   

The main areas of work of the CPPC are: 

- to raise awareness of the issue of marine litter and plastic pollution around our coastline by working with community groups, interested 

schools, and other organisations who wish to engage with the CPPC; 

- to informally improve information exchange and coordination between organisations and volunteers involved in marine litter and plastic 

pollution in Cornwall; 

- to specifically highlight the issue of single use plastics, container spill items, and other types of plastic pollution which are prevalent in our 

Cornish environment either consistently, or sporadically in large volumes. 

- to raise the issue of marine litter and plastic pollution with identified businesses and organisations and try to persuade them to change 

their practices to more environmentally friendly methods / products.  

The CPPCȭs website is www.cppccornwall.org.uk   Facebook page @yourshoreplastic Twitter @Cornish_PPC 

Delia Webb, Claire Wallerstein and John Page are currently the co-ordinators and key contacts for the CPPC, and they can be contacted via our 

email info@cppccornwall.org.uk or telephone numbers as follows: 

Delia 01736 787191 / 07736400960    Claire 01752 823308 / 07815 567234   John 01726 814430/07990 862783 

Data Collection 

The CPPC has previously collected data each December relating to the amount of beach-cleaning and litter-picking carried out by our members, 

together with the total amount of volunteer hours dedicated to that activity. However, the Covid pandemic severely disrupted the normal 

activities of all our member groups and individuals. Consequently, at the end of 2020 the CPPC instead asked our members to answer five 

questions relating to how the Covid pandemic had affected their beach-cleaning, litter -picking, education, research, scientific or other activities. 

This report details the responses received (in the order in which they were received), together with an overall summary.  

http://www.cppccornwall.org.uk/
mailto:info@cppccornwall.org.uk
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Questions Posed 
 

The five questions posed were: 

 

1.  What ÈÁÖÅ ÂÅÅÎ ÔÈÅ ÐÏÓÉÔÉÖÅ ÃÈÁÎÇÅÓ ÁÎÄ ÏÕÔÃÏÍÅÓ ÏÆ ÔÈÉÓ ÙÅÁÒȭÓ ÐÁÎÄÅÍÉÃ ÏÎ ÙÏÕÒ 
ÇÒÏÕÐÓȭȾÖÏÌÕÎÔÅÅÒÓȭ ÁÃÔÉÖÉÔÉÅÓ ÁÎÄ ÔÈÅ ÅÎÖÉÒÏÎÍÅÎÔ ÉÎ ÙÏÕÒ ÁÒÅÁȩ  

ΨȢ 7ÈÁÔ ÈÁÖÅ ÂÅÅÎ ÔÈÅ ÎÅÇÁÔÉÖÅ ÉÍÐÁÃÔÓ ÁÎÄ ÏÕÔÃÏÍÅÓ ÏÆ ÔÈÉÓ ÙÅÁÒȭÓ ÐÁÎÄÅÍÉÃ ÏÎ ÙÏÕÒ 
ÇÒÏÕÐÓȭȾÖÏÌÕÎÔÅÅÒÓȭ ÁÃÔÉÖÉÔÉÅÓ and the environment in your area?  

3. What lessons can be learned from this year, and how do you and your group/volunteers intend 
to modify the way you work in the future?  

4. What are your group's objectives for 2021?  

5. Let us have any project ideas for ways in which your group and volunteers could collaborate 
with other CPPC members in 2021 to focus on important themes or issues (e.g. a campaign to ask 
people to use reusable masks as opposed to disposable ones).  
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Executive Summary  
 

28 of our member groups responded to our request for opinions as to how they have been impacted by the pandemic during 2020.  

There were definite key themes which emerged from the responses, and though each group replied in their own words, and in relation to their 

Ï×Î ȬÐÁÔÃÈÅÓȭ ÏÒ ÌÏÃÁÌÉÔÙȟ ÔÈÅÒÅ ×ÁÓ Á ÃÌÅÁÒ ÓÅÎÓÅ ÏÆ ÃÏÍÍÏÎÁÌÉÔÙ ÁÎÄ ÁÇÒÅÅÍÅÎÔȢ  

In terms of positive outcomes, the overwhelming benefits were seen as those relating to the peace and quiet experienced during the first 

Ȭlockdownȭ ÐÅÒÉÏÄ. Less traffic and people about allowed nature to flourish. Less human activity meant less wildlife disturbance, less litter, and 

more of a chance for our wildlife to reclaim ownership of the Cornish coast and countryside.   

The overall reduction in groupsȭ and individualsȭ carbon footprints were also identified as a massive positive. Walking, cycling, sea-swimming, and 

general outdoor activities were enjoyed, as well as the chance to spend more time with family. Staying local, shopping local, and appreciating your 

close community all contributed to this.  

Additionally, groups felt that they had been given an opportunity to focus time and energy on altered approaches, new methods of working, 

acquiring new skills (sometimes out of necessity) and collaborating with partners in mutually beneficial projects and initiatives. ȬStuffȭ still 

happened ɀ just in different ways.  

 

The negative impact of the pandemic on our Cornish environmental groups and volunteers has been significant. The loss of face-to-face activities 

and events have hit hard in a number of ways. Volunteers have felt more isolated, missing out on the social contact, support, and camaraderie of 

their groups. -ÅÅÔÉÎÇ ÏÎÌÉÎÅ ÄÏÅÓÎȭÔ ÓÕÉÔ ÅÖÅÒÙÏÎÅȟ ÁÎÄ the reduction in overall activity has also meant, less public engagement, less public 

awareness raising, less direct education work, and less funds generated. For those organisations who employ volunteers as well as staff, 

apprentices, interns, students etc it has also meant difficult decisions in terms of retaining, furloughing and redundancy. The financial losses 

suffered by some of the groups and organisations will directly influence future plans and budgeting, and there will be repercussions in some areas 

due to decreased opportunities for volunteer recruitment and training.  

Restrictions on travel distances have made it difficult to access the more remote spots that are known to accumulate litter and marine plastics, or 

areas normally frequented for wildlife monitoring & recording. There may be some catching up that will need to be done to address this.  

On a practical level the pandemic has made sharing equipment and resources incredibly complex. Health & Safety, sanitising and cleaning 

requirements have meant that most groups have chosen to stop this altogether, while a few have handed out equipment to sÍÁÌÌ ȬÂÕÂÂÌÅȭ ÏÒ 

family groups for their exclusive use.  
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Evidence of negative human behaviours has been witnessed across the Duchy. This includes wildlife disturbances, littering, fly-tipping, fly-

camping, and antisocial behaviour. Some areas have seen problems due to large numbers of visitors, traffic/parking chaos, vandalism and theft. 

Certain types of littering increased dramatically ɀ toilet/sanitary waste, BBQs, and PPE in particular. The sudden change from the calm and peace 

of the first lockdown period, to a seeming Ȭfree-for-allȭ when restrictions were lifted, was experienced by many.  

In terms of the ongoing campaign against Single Use Plastics the pandemic has made some feel like ground has been lost. Covid 19 has focussed 

ÔÈÅ ÐÕÂÌÉÃȭÓ ÍÉÎÄ ÏÎ ÈÕÍÁn-to-human germ transfer, which has made reusable items such as coffee cups and bottles less attractive. There is also 

the trend for single-use PPE to contend with.  

Planning and strategising for the medium and long term is proving hard without a clear idea of how the Covid restrictions will change over time.  

Looking forward to this year and beyond, there was an overwhelming sense of hope and positivity. Collaboration is uppermost in ÏÕÒ ÍÅÍÂÅÒÓȭ 

vision. Joined-up working is the best way in which we can all help each other as well as help the environment and wildlife around us. Groups spoke 

about their pride in being able to adapt and survive. They have improvised, invented, and worked in a variety of new ways in order to remain 

flexible enough to weather this pandemic storm. They are passionate about keeping carÂÏÎ ÆÏÏÔÐÒÉÎÔÓ ÌÏ× ÁÎÄ ÁÄÁÐÔÉÎÇ ÔÏ ÔÈÅ ȬÖÉÒÔÕÁÌȭ ÁÎÄ ÏÎÌÉÎÅ 

world. This will open up exciting possibilities for education, training, and communication, which when combined with traditional methods will 

ensure a diverse approach to all our work.    

Objectives for the near future as well as the longer term include: 

¶ Continuation of regular beach-cleans and litter-picks 

¶ Using local learning experiences to influence future decision making 

¶ Increased education work (all ages) on and offline 

¶ More collaboration between groups, networks, external partners & stakeholders 

¶ Renewed campaigns on SUPs, PPE, single-use BBQs, cigarette litter 

¶ Renewed campaigns on recycling 

 

The past 12 months have seen the CPPC members building up valuable resilience, strength, skills, and knowledge, and they are keen to use this 

not only to support their individual work, but also the work of the entire coalition.  
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1. Positive Changes. None really ɀ apart from enjoying the stillness and quiet of lockdown! 

2. Negative Impacts. Beach cleans almost non-existent except in small bubbles ɀ ÏÕÒ ÉÎÓÕÒÁÎÃÅ ÄÏÅÓÎȭÔ ÃÏÖÅÒ ÕÓ ÆÏÒ 

groups of more than 6 (including beach clean leader!), making public or advertised events impossible. We've just been 

out and about in our own capacity as individuals or small groups of friends. 

Huge numbers of visitors on beaches ɀ rubbish left behind and local volunteers feeling fearful about going to beaches 

because of numbers of people. 

PPE pollution ɀ widespread 

Disturbance of wildlife 

3. Lessons Learned. Looking at potentially facilitating small bubble cleans and/ or loaning out equipment to interested 

bubbles to head off on their own (however trying to work out potential insurance implications/ logistical headaches). 

4. Objectives for 2021. Considering likelihood of continued restrictions we're looking at linking up with other local more 

water-based groups e.g. Lynher Barge and local kayakers to focus on different, less busy, harder-to-reach, non-beach 

areas and/ or focusing more on responding to specific events e.g. removal of big nets, cleaning up during microplastic 

dumps, than on regular scheduled cleans. 

5. Ideas for Collaboration. No ideas as yet, but definitely keen to support and help with anything the CPPC can do to 

help to retain the focus on the impacts of plastic pollution and need to tackle it. 
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1.  Positive Change. Throughout the past 12 months the FoPC have worked incredibly closely with other local 

organisations and groups to try and support our community throughout this crisis. Our activities have gone way beyond 

our normal beach-cleaning, litter-picking and wildlife monitoring, and we feel very privileged to have been in a position 

to do this. As a consequence, our links and relationships with local residents, the Town Council, Cornwall Council, Tin 

Coast Partnership, police, and landowners have consolidated and strengthened. Our volunteers have attended 

community meetings and are active partners in coming up with practical ways of addressing important Covid-related 

local issues such as fly-camping, traffic & parking, and littering.  

During the first lockdown period, there was a noticeable (and welcome) decrease in littering, and environmental 

damage. With less cars on the road there was an overall sense of quiet, and peace, and it was wonderful to see so many 

people out walking and cycling instead of driving.  

Some of our education volunteers assisted the CPPC with online teaching for home-schooled children, and in this way 

we were able to continue with our valuable awareness raising of environmental issues relating to marine pollution, and 

responsible wildlife watching.  

 

2. Negative Impacts. Our volunteers have missed the companionship and support of face-to-face activities and events. 

Though online meetings are useful, they are no substitute for being together and being able to share the carrying of a 

bag of beach debris, a problem, a hug, or a joke. Those living alone, or at a distance too far to walk to the cove, have 

particularly missed the comradeship of our group. We have been unable to organise any group events or activities, and 

though we have tried to keep people connected through our social media feeds, emails, and zoom meetings ɀ this just 

ÉÓÎȭÔ ÔÈÅ ÓÁÍÅȢ -ÅÍÂÅÒÓ ÈÁÖÅ ÂÅÅÎ ÄÏÉÎÇ ÉÎÄÉÖÉÄÕÁÌ ÌÉÔÔÅÒ-picking on their daily exercise walks etc.  

From a coast and countryside perspective, the pandemic has exacerbated some issues relating to our isolated rural 

position. When lockdown restrictions were lifted we saw people behaving at their worst down here in West Cornwall. 

The amount of traffic (cars, camper vans, and caravans) increased to levels way beyond that which our single-track 

lanes, and coves could cope with. The amount of littering (toilet related waste, sanitary items, and discarded PPE in 

particular), fly-camping and vandalism increased also, with several incidents of theft, abusive behaviour and trespass 

having to be reported to the police. Our volunteers found managing this situation, and keeping the environment & 

wildlife safe, extremely challenging.  
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3. Lessons Learned. The major lesson learned has been to expect the unexpected! We have been amazed by some of 

the negative behaviours we have witnessed, and we are working in partnership with local residents and organisations to 

come up with new strategies and practical ways of tackling these problems in the future.  Collaboration and mutual 

support is key, and we have definitely become better at online meetings and electronic communications.  

4. Objectives for 2021. In 2021 our main focus will be to ensure we do all we can to mitigate any further negative 

ÉÍÐÁÃÔÓ ÏÆ ÐÅÏÐÌÅȭÓ ÂÅÈÁÖÉÏÕÒÓ towards the coves, wildlife and community around Pendeen and Portheras. We have 

already facilitated new signage to be erected on the single-track, dead-end road down to Pendeen Lighthouse that will 

deter people from parking in the passing places, and our volunteers have been issued with road-paint by Cormacȭs 

Highways dept so we can physically hatch out those passing places. We will be continuing working closely with 

residents in that area (and police/local authority/landowners) to tackle other problems relating to environmental 

damage and wildlife disturbance. As always our volunteers will continue to beach-clean and litter-pick, and 

record/report wildlife sightings (within the Covid regulation rules) on a daily basis around our village and coastline.  

5. Ideas for Collaboration. We will definitely be collaborating with the CPPC on future education projects, and public 

awareness campaigns.  

 

. 
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1. Positive Change. Our Transition Falmouth Group has focused on the following activities this year. Firstly, we 

continued to support the Marine Conservation Society in its campaign for a Deposit Return System for England (to 

follow the example of Scotland). Regular reports are submitted of sightings of "wild" (discarded) plastic and glass 

bottles and metal cans - now totalling over 2700. Anyone can participate by visiting https://www.mcsuk.org/clean-

seas/drs We also aim to keep our membership posted on local/national waste and recycling developments. 

We engaged with Cornwall Council's Carbon Neutral Hive of Ideas - making three early doors suggestions, including our 

work on promoting the reduction of plastic pollution via our "Turning Off the Plastic Tap" initiative - for all of which we 

won a free copy of the Carbon Buddy Manual ! 

We have made two submissions to the Council's consultation on the Climate Emergency Development Plan Document, 

focusing, in part, on the need to increasingly view waste materials as a positive resource to be repurposed, repaired, 

reused or recycled in order to prevent valuable natural resources from going to waste.....and propose to comment on 

the current draft just recently received. We are encouraged by the news from Cornwall Council that rigid plastics have 

been approved for future recycling at HWRCs. 

Our Group has also recently completed its long-awaited Guide to the Local Circular Economy covering mostly the 

Falmouth, Penryn and Truro area. Inspired by the work of the Ellen Macarthur Foundation, WRAP. Tevi and the 

ExEMPlar Project, we feel that one effective way of tackling plastic pollution is to work towards a situation where much 

more waste plastic is repurposed, reused or recycled. Our Guide is designed to celebrate good practice across all sectors 

of this economy, including a section on plastic waste, and a mention of the CPPC in the R&D section. The focus is on 

small and medium-sized businesses and community/charitable enterprises, not only in our area, but also on the 

innovative work of some notable examples further afield. It can be accessed at https://www.transitionfalmouth.org.uk 

and click on the Big Green Button. Additions/amendments/comments always welcome at 

tgtw@transitionfalmouth.org.uk " 

4. Objectives for 2021. Not sure about 2021 yet......probably more of the same and more co-operative working with 

other groups and organisations who share our vision for the future 

5. Ideas for Collaboration. Keen to continue to collaborate on important issues such as the campaign for a Deposit 

Return Scheme, Single Use Plastic Consultations, Recycling Schemes, and anti-Glitter initiatives.   

(No replies to questions 2 & 3) 

 

 

 

 

 

 

 

 

https://www.mcsuk.org/clean-seas/drs
https://www.mcsuk.org/clean-seas/drs
https://www.transitionfalmouth.org.uk/
mailto:tgtw@transitionfalmouth.org.uk
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1. Positive Change. Newquay Marine Group alongside, Land and Sea Cornwall and Clean Cornwall have initiated a 

fantastic working relationship with Newquay Town Council following a busy summer that put enormous pressure on 

their local services and volunteers. They are meeting weekly to discuss how they can quickly respond to local litter 

problems together such as overflowing bins, fly tipping and waste in hedgerows. Clean Cornwall hopes to replicate this 

great way of working throughout the Duchy.  

Despite all of the hardships this year, many volunteer groups and individuals are still motivated in helping to keep our 

Cornish environment clean (where it is safe to do so).   

2. Negative Impacts. With international travel bans, Cornwall has received a substantial amount of the national tourism. 

4ÈÅ ÌÁÒÇÅ ÎÕÍÂÅÒÓ ÏÆ ÖÉÓÉÔÏÒÓȟ ÃÏÕÐÌÅÄ ×ÉÔÈ ÔÈÅ ÆÁÃÔ ÔÈÁÔ ÍÁÎÙ ÒÅÓÔÁÕÒÁÎÔÓ ÁÎÄ ÁÔÔÒÁÃÔÉÏÎÓ ÒÅÍÁÉÎ ÃÌÏÓÅÄ ÏÒ ȬÔÁËÅÁ×ÁÙ 

ÏÎÌÙȭȟ ÒÅÓÕÌÔÅÄ in our outdoor spaces being hit particularly hard with litter and waste in the summer of 2020. Tourism 

also came at a time when local services such as public toilets remained closed which lead to reports of human faeces, 

sanitary items and PPE in our public spaces. We circulated messaging such Ȭ7Å ÄÏÎȭÔ ×ÁÎÔ ÔÏ ÓÅÅ ÙÏÕÒ ÐÅÁÃÈÅÓ ÏÎ ÏÕÒ 

ÂÅÁÃÈÅÓȭ and provided updated information on public services to help resolve some of these issues.  

Furthermore, national lockdowns have had negative effects on mental and physical health amongst all sections of the 

population. Litter picks and beach cleans can provide socialising with purpose, but due to government regulations we 

have had to advise against such activities, and we have not been able to loan any litter picking equipment. Therefore, 

there has been a decrease in organised litter picks and community events this year.  
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3. Lessons Learned. The impact of COVID-19 has been huge, with great uncertainty about where the events will take us. 

$ÅÓÐÉÔÅ ÔÈÅ ÕÎÃÅÒÔÁÉÎÔÙ ÆÒÏÍ ÔÈÅ ÐÁÎÄÅÍÉÃȟ ×ÈÁÔ ÈÁÓ ÂÅÅÎ ÃÌÅÁÒ ÉÓ ÐÅÏÐÌÅȭÓ ÖÁÌÕÅ ÉÎ ÂÅÉÎÇ ÏÕÔÓÉÄÅ ÉÎ ÔÈÅ ÎÁÔÕÒÁÌ 

environment and the positive impact this can have on both physical and mental health. Clean Cornwall is well placed to 

support communities in keeping their natural spaces clean for everybody to enjoy and benefit from. We will work on 

making Clean Cornwall more inclusive, as a service that everybody can access. We will also modify our approach to 

address some of the new environmental challenges Cornwall is facing as a result of COVID-19. 

4. Clean Cornwall has launched a new business plan which outlines our objectives for 2021/22. Our focus will be on 

continuing to support volunteers across Cornwall in keeping their communities clean. We will do all that we can to 

strengthen efforts against PPE pollution and work hard to connect and support individuals and communities that have 

felt isolated as a result of such a difficult year. 

5. Ideas for collaboration. We are in the process of designing a litter survey that will gather a quantitative baseline of 

litter abundance information across Cornwall.  We hope this will help to highlight some of the issues that we are having 

in Cornwall and to target and incentivise positive action as a result of our findings. We hope to launch the survey later 

this year with the support and involvement of CPPC members. In addition, the Clean Cornwall partnership (made up of 

local businesses, organisations, community groups and local authority) is looking at innovative ways in which we can 

ÅÎÇÁÇÅ ÖÉÓÉÔÏÒÓ ×ÉÔÈ ÏÕÒ ÍÅÓÓÁÇÅ Ȭ+ÅÅÐ #ÏÒÎ×ÁÌÌ #ÌÅÁÎȭȢ 7Å ×ÉÌÌ ÐÒÏÖÉÄÅ Á ÃÏÎÓÉÓÔÅnt and engaging campaign that 

everyone can get behind.  
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1. Positive Change. We think lots have people have re-engaged with the environment. Lots more people walking and 
getting outside and cold-water swimming. As a group we have actually had time to do the tasks that have been on the 
backburner!  Update the website, design T-Shirts and put in funding bids. Putting up angling bins. Stuff that takes time. 
Everyone learned how to video call! Another local group (Newquay Bluetits) raised money for us!! Which was absolutely 
amazing and we would be struggling without this money. 
 

2. Negative Impact. Many more visitors over summer and half term which increased the litter and anti- social 
behaviours that affected the environment. We have found large numbers of discarded masks and plastic gloves (petrol 
station). However, this led to a positive thing, working with the town council and other stakeholders, reforming 
Newquay Clean. No face-to-face meetings, events, talks or socials.  
 

3. Lessons Learned. We can carry on! We have done some creating thinking and proposed plans for a Marine Discovery 
Centre and an Action Van! These can be adapted for use in Covid times. We have put in a funding bid.  
 

4. Objectives for 2021. To adapt and survive! To play a big role in Friends of Fistral Dunes and start to restore the dune 
system. To stay in touch with our group members. 
 

5. Ideas for Collaboration. We are working with Newquay council on a campaign to dissuade people from using 
disposable BBQs. 
Photos of discarded ones, or ones that have caught bins alight etc would be really useful.  
  

 

 

 

 

 

 

 

                         



 CPPC February 2021 pg. 13 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Positive Change. The main positive outcome was that we acted more as a group and pulled together. In a way Covid 

focused us on what matters. 

We also found new ways of generating an income and we became more innovative. 

2. Negative Impacts. Main negative impact was that we engaged with far fewer people. Our rock pool rambles, used to 

have over 50 people and we were reduced to under 5/6 people. 

Fewer people were allowed into the centre to look at our fish tank/displays and on rainy days we couldn't do activities 

e.g. crafts inside. 

We had to cancel a beach ranger, we managed to support one student who was really terrific and invaluable to us. 

Fewer volunteers manned the centre.  

Lower income from activities.  

3. Lessons Learned. We learnt how to improvise. We intend to carry on with our childrenȭÓ painting, the families found 

this really enjoyable/creative and it was a good source of income. We have not really discussed activities for 2021 yet. 

4. Objectives for 2021. 7Å ÈÁÖÅÎȭÔ ÙÅÔ ÍÅÔ ÔÏ ÐÌÁÎ ÔÈÉÓ ÂÕÔ ÒÅÁÌÌÙȟ ÒÅÍÁÉÎ ÏÐÅÎ ÁÎÄ engage with the public, discover safe 

ways of doing this. Hopefully to be able to have 2 beach rangers helping us. 

(No reply to 5) 
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1. Positive Change. People seemed to take an interest in nature, were friendly and made positive remarks about litter 

picking. 

Our Green Truro event was excellent with speakers including Professor Ian Bateman, who has a natural capital 

approach, Conor Kendrew, ecosystem consultancy and Steve Dovey who owns Woodland Wildlife on Dartmoor. Our 

own ranger Chris Waddle and gardener Liam Shoesmith also contributed.  

Several of us took part in the ȬVirtual Mass Lobbyȭ of our MP and have been writing regularly in an attempt to draw her 

attention to green issues. 

2. Negative Impacts. We have been unable to meet socially, communication and cohesion has been hard to maintain. 

Any organised activities been very limited. We feel our MP has been dismissive of most communications. It is easy to 

feel overwhelmed by the sheer amount of information and webinars and zoom meetings that are being offered! So that 

is a double-edged sword because what's out there is amazing. 

3. Lessons Learned. Things can be done on zoom!!! You can learn and network online. BUT it doesn't suit everyone. 

4. Objectives for 2021. To try and build a more cohesive/active group. 

5. Ideas for Collaboration. Haven't got any ideas at the moment? 

 

 

     

 

 

 

 

 

 

                                                



 CPPC February 2021 pg. 15 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Positive Change. 7ÅȭÒÅ ÌÉÖÉÎÇ ÔÈÒÏÕÇÈ ÕÎÐÒÅÃÅÄÅÎÔÅÄ ÈÉÓÔÏÒÙȢ 7ÈÉÌÓÔ ÄÅÖÁÓÔÁÔÉÎÇ ÆÏÒ ÔÈÏÓÅ ÓÕÆÆÅÒÉÎÇ ÆÒÏÍ ÏÒ Æighting 

the symptoms and indirect impacts of Coronavirus, there may be glimmers of a silver lining. The outbreak has 

ÅÎÈÁÎÃÅÄ ÏÕÒ ÃÏÍÍÕÎÉÔÙ ÓÐÉÒÉÔ ÁÎÄ ×ÅȭÖÅ ÁÐÐÒÅÃÉÁÔÅÄ ÔÈÅ ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÏÕÒ ÌÏÃÁÌ ÅÎÖÉÒÏÎÍÅÎÔ ÆÏÒ ÅØÅÒÃÉÓÅ ÁÎÄ ÎÁÔÕÒÁÌ 

×ÅÌÌÂÅÉÎÇȢ ,ÅÔȭÓ ÈÏÐÅ this persists beyond lockdown.  

For seals, impacts were positive during lockdown with reduced human activity around wildlife sites. Seals slept more 

peacefully without human interruption during moulting. Extra energy is used bringing blood to their skin to grow new 

fur making them sensitive to cold seawater, so they sleep more on land. For the first time ever, seals slept 

uninterrupted. Foraging grounds were quieter with less shipping, fishing, tourism and recreation, so seals could find 

their favourite food (sand-eels and dragonets) more easily.  

Our charity set up means that throughout lockdown some of our luckiest volunteers could actually exercise to their 

local seal site, so we hope to have a once in a life time baseline dataset for seals with minimal human interaction across 

four sites. Quick analysis (not effort corrected) suggests that serious seal disturbance incidents dropped by 26% and 

seals affected by 60% in the three calendar months March to May 2020 compared to the same months in 2019.    

Our supporters benefitted alongside seals as newsletter subscribers (http://eepurl.com/dHdy3j) were able to access 

virtual monthly meetings since March, so a wider audience globally can see how much our charity achieves to protect 

our precious marine environment and seals. Following government guidelines, our four rangers took the kit needed to 

work effectively from home and being resourceful we all soon learned new skills, hosting virtual team meetings and 

using an onlinÅ ÓÐÁÃÅ ÔÏ ÓÈÁÒÅ ÐÒÏÊÅÃÔÓȢ 7ÅȭÖÅ ÒÅÄÅÓÉÇÎÅÄ ÏÕÒ 0ÈÏÔÏ )$ ÓÙÓÔÅÍ ×ÉÔÈ ÒÅÍÏÔÅ ÎÅÔ×ÏÒË ÁÃÃÅÓÓ ÔÈÁÔ ×ill 

revolutionise how we work forever.  

 

 

 

 

 

 

 

 

                                                       

http://eepurl.com/dHdy3j
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7Å ÃÅÌÅÂÒÁÔÅÄ #3'24ȭÓ ΨΦth birthday with our first ever conference ɀ a virtual one at that attended by 700+ different 
people (https://www.youtube.com/channel/UCuzvSLkxvtdgbnccHqibILQ/videos ) and immediately followed this with 
our first ever crowdfunding appeal (https://www.crowdfunder.co.uk/protect-endangered-seals-by-funding-marine-
rangers ), smashing our fundraising target with donations reaching £21888 in just five short weeks.  

Perhaps our biggest lockdown conservation achievement, however, was providing Natural England with the evidence 
they needed to include seals as a special interest feature in a third Site of Special Scientific Interest in Cornwall between 
Aire Point and Carrick Du.   

7Å ÎÅÖÅÒ ÔÈÏÕÇÈÔ ×ÅȭÄ ÓÁÙ ÔÈÉÓȟ ÂÕÔ #/6)$Χί ÈÁÓ ÃÈÁÎÇÅÄ ÏÕÒ ÃÈÁÒÉÔÙ ÁÎÄ ÓÅÁÌ ÃÏÎÓÅÒÖÁÔÉÏÎ ÆÏÒ ÔÈÅ ÂÅÔÔÅÒ ÆÏÒÅÖÅÒȢ   

2. Negative Impacts. Some potential isolation for Rangers who live alone and work alone. 

3. Lessons Learned. We need to continue to flex and learn to adapt to a changing world. 

4. Objectives for 2021. Greater self-generated finance and security, an online database for volunteers to digitise their 
surveys from home, Bespoke Photo ID software, to continue to represent our globally rare grey seals nationally and 
internationally to improve their conservation and protection.   

5. Ideas for Collaboration. Happy to participate in any cross CPPC initiatives and the re-usable mask campaÉÇÎȣȢ×Å 
ÈÁÖÅ ÏÕÒ Ï×Î ÁÖÁÉÌÁÂÌÅ ȣȢ ÈÔÔÐÓȡȾȾÒÏ×ÅÓÂÙÐÏÓÔȢÃÏȢÕËȾÁÌÌ-products/39-rowe-bakers-anti-microbial-fabric-face-
mask.html 

  

 

 

 

 

 

 

 

                                                   

https://www.youtube.com/channel/UCuzvSLkxvtdgbnccHqibILQ/videos
https://www.crowdfunder.co.uk/protect-endangered-seals-by-funding-marine-rangers
https://www.crowdfunder.co.uk/protect-endangered-seals-by-funding-marine-rangers
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1.Positive Change. No changes really.  

2.Negative Impacts. Work parties have been curtailed but have to say the turnouts before CV-19 had been sadly 
ÐÏÏÒ ÁÎÙ×ÁÙȢ !ÎÙ ×ÏÒË ÓÉÎÃÅ #ÏÖÉÄ ÒÅÇÕÌÁÔÉÏÎÓ ÈÁÓ ÂÅÅÎ ȬÕÎÏÆÆÉÃÉÁÌȭ ÂÙ ÉÎÄÉÖÉÄÕÁÌÓ ÏÒ ÉÎ ÐÁÉÒÓ ÏÒ ÆÁÍÉÌÙ ÇÒÏÕÐÓȢ !Ó 
the committee has not met since CV-19 not much has happened committee wise. It has shown which committee 
members are committed and which one are not.  

One issue that showed up during the first part of the Covid period and first lockdown was seeing more discarded 
PPE, mostly masks but disposable gloves and tissues have also been seen. All collected by volunteers where/when 
possible and placed in the litter bins that are emptied by Biffa.  

The biggest issue that became apparent was the huge explosion of rats around the pond on the reserve. You used 
to see the odd one now and again but after a month or two of the first lockdown we were seeing dozens in broad 
daylight. This was caused by more families visiting the pond so that their children could feed the wildfowl that live 
on and by the pond. Uneaten food was being left at the bankside providing a food source for the rats.  

Subsequently the rat population exploded very quickly due to the large amounts of available food. Cornwall 
#ÏÕÎÃÉÌȭÓ %ÎÖÉÒÏÎÍÅÎÔÁÌ (ÅÁÌÔÈ $ÅÐÔ ÈÁÄ ÔÏ ÓÔÅÐ ÉÎ ÂÅÃÁÕÓÅ ÏÆ ÔÈÅ ÈÅÁÌÔÈ ÒÉÓË ÔÏ the public from Leptospirosis 
ɉ7ÅÉÌȭÓ ÄÉÓÅÁÓÅɊȢ .ÏÔÉÃÅÓ ×ÅÒÅ ÐÕÔ ÕÐ ÁÒÏÕÎÄ ÔÈÅ ÐÏÎÄ ÁÓËÉÎÇ ÐÅÏÐÌÅ ÎÏÔ ÔÏ ÆÅÅÄ ÔÈÅ ×ÉÌÄÆÏ×Ì ÁÎÄ ÅØÐÌÁÉÎÉÎÇ ÔÈÅ 
risk to health but that did not work so poison traps had to be put down and part of the path around the pond had to 
fenced off. Eventually people began to take notice and most stopped feeding the wildfowl resulting in rat levels 
returning to normal. 

 3.Lessons Learned. We need to get more people onside as to what we do regarding public access to the Local 
Nature ReseÒÖÅȟ ÃÏÎÓÅÒÖÁÔÉÏÎ ÁÎÄ ÔÈÅ ÌÉÔÔÅÒ ÉÓÓÕÅȢ !Ó ×Å ÁÒÅ ÎÏÔ Á ÂÅÁÃÈ ÇÒÏÕÐ ÍÁÙÂÅ ×Å ÁÒÅ ÎÏÔ ȬÓÅØÙȭ ÅÎÏÕÇÈȢȢȢ 
More exposure on social media and within the community will work along with other media exposure. We have a 
current project placing a welcome sign or the reserve with three interpretation boards to place in the 
environmentally different areas of the reserve (pond, wet woodland and wildflower meadow) and a site map. We 
are currently attempting to find new people willing to help out on the very small current committee. 

4.Objectives for 2021. We have plans to move the group forward but needs thought on how we can achieve that.  

5. Ideas for Collaboration. No ideas I am afraid.... We just keep plugging away at the need not to litter as any that 
finds its way into the pond can end up out at sea or get caught up in the stream that enters the sea about 2km 
away. 
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1. Positive Change. Beach Guardian understand how tricky delivering educational content can be, especially for work-at 

home parents who are now required to adopt the role of teacher too. Emily produced a series of educational videos as 

ÐÁÒÔ ÏÆ ÈÅÒ ×ÅÅËÌÙ Ȭ4ÕÎÅ ÉÎ 4ÕÅÓÄÁÙȭ ÖÉÄÅÏ ÂÌÏÇȟ ÓÔÒÅÁÍÉÎÇ ÆÒÏÍ ÈÅÒ ÂÁÃË ÇÁÒÄÅÎ ×ÉÔÈ ÄÉÆÆÅÒÅÎÔ ÔÏÐÉÃÓȠ ÅØÐÌÏÒÉÎÇ ÓÏÍÅ 

of the majestic wildlife Cornwall has to offer, teaching young people more about their coastline, and what they can do 

to protect it. These videos have since been viewed by nearly 20,000 people across the world. 

 Beach Guardian also wanted to give others the opportunity to share some of their passions with young people to aid 

ÈÏÍÅ ÌÅÁÒÎÉÎÇȢ 4Ï ÆÁÃÉÌÉÔÁÔÅ ÔÈÉÓȟ "ÅÁÃÈ 'ÕÁÒÄÉÁÎ ÌÁÕÎÃÈÅÄ ÔÈÅÉÒ Ȭ4ÁËÅÏÖÅÒ 4ÈÕÒÓÄÁÙȭ ÆÅÁÔure; each week a student from 

across the South West would send in a video of their own to provide lessons for home-schooling parents; with topics 

from coral reefs and giraffes to the human brain! These sessions are still ongoing, have been supported by BBC 

Spotlight and the University of Exeter and have been viewed by over 17,000 people worldwide.  

Accompanying the support online, Beach Guardian provided video content for other channels, reaching communities 

both in Cornwall and further afield, including beÃÏÍÉÎÇ Á Ȭ7ÉÌÄ $ÁÙÓȭ ÐÒÅÓÅÎÔÅÒ ÆÏÒ %ÁÒÔÈ×ÁÔÃÈ %ÕÒÏÐÅȟ ÌÅÁÄÉÎÇ 

activities for Cornwall School Games and even providing a video showcasing the importance of beach cleaning in 

Cornwall, to inspire the entire UK workforce of PepsiCo (second largest food and drink manufacturer in the world) to 

litter pick in their own communities whilst on their daily walks.  

BBC Spotlight (most watched telÅÖÉÓÉÏÎ ÐÒÏÇÒÁÍÍÅ ÉÎ ÔÈÅ ÒÅÇÉÏÎɊ ÁÓËÅÄ %ÍÉÌÙ ÔÏ ÐÒÏÖÉÄÅ Ȭ%ÃÏ )ÄÅÁÓȭ ÒÅÐÏÒÔÓ ÆÏÒ 

families to do at home, that both unite families and conserve the planet. Emily also produced a video diary that 

documented the changes in the environment she noticed throughout lockdown premiering on World Environment Day, 

followed by a live interview about the importance of nature throughout this time, and how our communities, united, 

can protect it.  

The connection to the environment was the one constant that aided mental health and wellbeing during lockdown. 

Emily joined The Thrive Programme (mental health organisation) and Tevi for a webinar to explore the importance of 

nature to society and how people can protect it themselves. Beach Guardian also partnered with Bodmin Hospital 

residents and NHS Social Prescribing initiative. 

 We also partnered with Together for Families, Cornwall Outdoors and Cornwall Council to provide 6 free-of-charge 

beach school sessions throughout August, to re-socialise school children, combat back-to-school anxiety and remove 

litter from a Cornish beach. 

  

Connecting with young people and combating social isolation was critical but connecting with older people in the 

Cornish community and further was also crucial. Every week, Emily used Zoom to provide engaging and empowering 

presentations about the importance of the protecting the natural world. Collaborating with Rotary Clubs, Emily spoke 

with groups from Plympton to Ghana, Jamaica to Northampton and Florida to Newfoundland.  
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Connecting with young people and combating social isolation was critical but connecting with older people in the 

Cornish community and further was also crucial. Every week, Emily used Zoom to provide engaging and empowering 

presentations about the importance of the protecting the natural world. Collaborating with Rotary Clubs, Emily spoke 

with groups from Plympton to Ghana, Jamaica to Northampton and Florida to Newfoundland.  

2.Negative Impacts. The negative impact was the cancelling of community litter picks but, as restrictions lifted, Beach 

Guardian kickstarted community clean-ups, allowing people to re-socialise and reconnect after extended periods of 

isolation. Providing resources, to make the restart as smooth and safe as possible and to guide other groups to do the 

same. Throughout all of this, the team continued with their own clean-ups on their daily walks tracking and monitoring 

the impacts on the environment of both the absence of people, and the emergence of PPE pollution.  

Beach Guardian has become a global spokesperson and expert in this fresh pollutant, and have appeared in both local, 

national and global media. Reporting with CBS news in the states to New Zealand, working with Defra and Greenpeace 

and appearing multiple times on local radio and television to bring this issue to the forefront. 

3.Lessons Learned. When the nationwide lockdown was announced, like the rest of the country, the Beach Guardian 

team feared for the future of their organisation. However, the team knew that, like nature, they would have to learn to 

adapt, as the community needed them now more than ever. 

4.Objectives for 2021. To continue with our main objectives to engage, education and empower against plastic 

pollution with our current work but to bring school workshops to beaches and to continue to raise awareness of the 

issues of plastic pollution, ghost gear and other marine problems, locally, nationally and internationally where possible. 

5. Ideas for Collaboration. We will be doing more workshops at our Beach Guardian 'Lab' in Padstow - our outdoor space 

and polytunnel - so there will be opportunities for volunteers to participate. 
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1. Positive Change -  

a) During lock down, less people around, less traffic, less pollution, less litter. 

b) Spending more time with my immediate family doing beach cleans most days. 

2. Negative Impact - 

a) During Lock down, unable to hold any group / public events 

b) After lock down so many more people around and more traffic, a greater amount of litter  

c) Still unable to hold large group / public events 

d) More recently finding a huge number of PPE items  

e) Volunteers are missing seeing each other  

3. Lessons Learned - 

a) This coming year I hope to start small clean ups with local friends and volunteers, numbers depending on 
government guidelines. 

ÂɊ ) ÈÁÖÅ ÓÅÔ ÕÐ Á ×ÈÁÔȭÓ ÁÐÐ ÇÒÏÕÐ ÆÏÒ ÖÏÌÕÎÔÅÅÒÓ ÓÏ ) ÃÁÎ ÌÉÍÉÔ ÎÕÍÂÅÒÓ ÁÔÔÅÎÄÉÎÇȢ 

c) Now need to tell volunteers to stay 2m apart 

 4. Objectives for 2021. Found this hard to answer. No objectives as yet, as we are waiting until the New Year to make 
plans.  

5. I have collaborated on beach cleans / litter picks this year with Clean Ocean Sailing, Helford Marine Conservation 
Group, Beach Guardian and PF Falmouth, this will continue in 2021 
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1. Positive Change. WÅȭÖÅ been able to refine our projects to make them more efficient and focus on our key objectives. 

7ÅȭÖÅ ÁÌÓÏ ÈÁÄ ÍÏÒÅ ÔÉÍÅ ÔÏ ×ÏÒË ×ÉÔÈ ÎÅ× ÖÏÌÕÎÔÅÅÒÓ ×ÉÔÈ ÇÅÔÔÉÎÇ ÔÈÅÍ ÉÎÖÏÌÖÅÄ ×ÉÔÈ ÔÈÅ ÍÁÒÉÎÅ ÇÒÏÕÐ ÁÎÄ ÁÂÌÅ ÔÏ 

focus on things like our website and social media.  

 

2.Negative Impacts. WÅȭÖÅ ÎÏÔ ÂÅÅÎ ÁÂÌÅ ÔÏ ÃÏÎÄÕÃÔ ÁÓ ÍÕÃÈ ÓÕÒÖÅÙ ×ÏÒË ÁÎÄ ×ÅȭÖÅ ÎÏÔ ÂÅÅÎ ÁÂÌÅ ÔÏ ÒÕÎ ÁÒÅ ÅÖÅÎÔÓ ÔÏ 

engage locals about our marine environment. We are especially sad that our outreach team haven't been able to go into 

school and run our amazing sessions engaging local children about the marine environment.  

 

3.Lessons Learned. Not taking on as many projects and focus on our main projects (Outreach, Oysters, Seaquest and 

Shore Search) and making sure they run really efficiently to engage as many people as possible and making sure our 

coordinators and volunteers have the support they need to run our projects.  

 

4.Objectives for 2021. Our objectives this year is to strengthen our committee to be able to carry out our projects, to 

continue to engage as many children in the marine environment in whatever new form that may be as well as to engage 

our local community with marine events.  

 

5. Ideas for Collaboration. It would be great to collaborate with the CPPC and our outreach team.  

 

 

 

 

 

 

 

                              



 CPPC February 2021 pg. 22 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Positive Change. Difficult to find much positive news with the rise in discarded plastic PPE. Our group is spread 

Cornwall-wide so we have tended to work individually in our own areas. We have all been exploring from our doorsteps 

and have discovered new outdoor spaces and litter hot spots. Have had time to meet others and explain what we are 

tackling next and ask for support. Wildlife much more visible in first lockdown and noise reduction and less traffic had a 

significant effect on improving air quality. 

2. Negative Impact. Feeling of isolation because of not meeting up and bouncing off our shared enthusiasm! Not being 

able to gather in groups and recruit new members. Our cigarette butt campaign ground to a halt. Littered PPE has been 

a significant feature of litter. Refusal to fill reusable coffee cups has resulted in massive rise of disposable cups. 

Takeaway meals have produced large volumes of single use packaging. Feel that we have lost ground and sympathy for 

reducing plastic with the rise of single use PPE which people deem essential to keep themselves safe from COVID. 

3. Lessons Learned. We can all work together from home using Zoom or Teams resulting in less travel and less carbon. 

We are planning to recruit more local Ambassadors who can work with small groups in their patch and connect with 

ÔÈÅÉÒ Ï×Î #ÏÍÍÕÎÉÔÙȟ 0#ȟȭÓ 7)ȭÓ 3ÃÈÏÏÌÓ ÅÔÃȢ  Social media has been incredibly important to spread our message and 

connect with other like-minded individuals and groups and to highlight our work and send key messages to those we 

are asking to change their habits. 

4. Objectives for 2021. Slowly, slowly catchee monkey! There is little appetite from struggling businesses to listen to us 

at the moment and we run the risk of annoying them if we pester. Coming up with forward looking plans for re-

establishing ourselves when the time is right and doing research on future campaigns plus aligning ourselves with other 

Environmental groups. 

5. Ideas for Collaboration. We would like to see a regular newsletter to which we couÌÄ ÁÌÌ ÃÏÎÔÒÉÂÕÔÅ ÓÏ ÔÈÅÒÅ ÉÓÎȭÔ ÓÕÃÈ 

Á ÂÉÇ ÇÁÐ ÂÅÔ×ÅÅÎ ÓÅÅÉÎÇ ÅÁÃÈ ÏÔÈÅÒ ÁÎÄ ÆÉÎÄÉÎÇ ×ÈÁÔ ÅÖÅÒÙÏÎÅȭÓ ÕÐ ÔÏȢ  Maybe this could help on the ground 

collaboration - ÃÏÕÎÔÙ ×ÉÄÅ )ȭm not sure where everyone is based. Links to research and good news stories like 3ÕÅȭÓ 

seal rescue, Ghost net recycling, CSA awards could all be shared this way to encourage more connection. 
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1. Positive Change. The WI has 3 levels:  

- the local WIs (we have 122 WIs in Cornwall with over 3000 members). This is where the beach-cleans and other 

actions are done. 

- The County Federation, where we aim to raise awareness and inform WI members about environmental and WI 

campaigns, arranging affordable and attractive events, promoting action, and lobbying decision-makers.  

- the National Federation where, through our democratic resolutions process, members can bring the issues that 

matter to them onto our national agenda. NF creates and steers the WI campaigns to bring members together 

to take action.  

In the local WIs and in Cornwall Federation, we have been very restricted on what we can do this year. Most of our 

energies have been focused at national level where several very important things have been happening in the WI this 

year - with a lot of background support from us in the regions - which directly affect all our influence on plastic 

pollution.  

All-Party Parliamentary Group on Microplastics 

Very excitingly since June, the WI Public Affairs team has become the Secretariat to this new APPG. The Group works 

to raise awareness of the effect microplastics have on the environment. The group works cross-party with interested 

stakeholders to discuss potential policy solutions to the problem of microplastics and microfibres. This gives the WI a 

good position of influence on this key issue. 
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The Environment Bill and the Plastics Pollution Bill  

We continue to work with Friends of the Earth, Surfers Against Sewage, Tearfund and Keep Britain Tidy on generating 

support for amendments on the Environment Bill that would see the elimination of non-essential plastics by 2025, and 

an ambitious overall reduction of all plastics by 2050.  

End Plastic Soup 

For three years now we have been running our End Plastic Soup campaign. 

2. Negative Impacts. Local WIs have not been holding meetings at all this year. Many have met on Zoom ɀ but not all, 

and those WIs that have been meeting virtually do not attract all members. Meetings are the main source of 

information for members and the main forum from which groups get together to set up beach cleans and other actions. 

Our monthly county magazine has not been printed in some months (just available online to members, and even in 

months when it has been printed, distribution has been difficult.) So communication has been limited. 

3. Lessons Learned. We are stepping up work on communication with our members. We realise we have limited 

information about what local WIs are doing about plastic pollution and we may not be providing as much helpful 

information to them about plastics campaigns (and indeed about other campaigns). This has been highlighted during 

this difficult year.  

So we are now working to increase the amount of information we get out to WIs, and the variety of delivery methods, 

to interest and inform members as much as we can, and give them ideas and contacts to encourage them more to get 

involved.   

4. Objectives for 2021. As 3 above. 

/ÕÒ ÍÁÉÎ ÔÈÅÍÅ ÆÏÒ ΨΦΨΧ ÉÓ Ȱ"ÕÉÌÄ ÂÁÃË ÂÅÔÔÅÒȱ ÉÎ ÔÈÅ ÒÕÎ ÕÐ ÔÏ #/0 ΨάȢ 2ÅÄÕÃÉÎÇ ÐÌÁÓÔÉÃ ÉÓ ÐÁÒÔ ÁÎÄ ÐÁÒÃÅÌ ÏÆ ÔÈÅ 

climate change challenge. We will not be focusing exclusively on this; plastic pollution is also high on our agenda. 

5. Ideas for Collaboration. We have WIs in most towns and villages and our members include lots of the key people in 

any community and we will be very happy to support other CPPC members by advertising appropriate Issues on our 

website, facebook and magazine, and we are very interested in co-hosting events to raise awareness or promote action. 
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1. Positive Change. Our BDMLR community have managed to remain connected through social media, which has 

meant that when we have had social get togethers that might have previously been in a location too far to travel to, 

members of our group form further away have been able to be included. 

Meetings, conference and talks via conference platforms such as Zoom have reduced our carbon footprint. 

We have also taken the opportunity to redevelop our training course to move our physical lectures to an online 

platform, thus enabling us to continue running the training day as an entirely outdoor activity to help reduce the risk of 

Covid transmission and comply with guidelines such as distancing and group sizes. 

2. Negative Impacts. Those medics who really value face to face contact have struggled at times.  We have been unable 

to bring in more medics to our pup unit due to social distancing.  At rescues we have at times had members of the public 

keen to talk and help but without masks ɀ which is tricky.  We are seeing an increase in PPE littering our shorelines.  An 

increase in people on our beaches outside lockdowns has potentially increased pup disturbance ɀ great that people 

want to get outdoors, but highlights a need for increased education. 

Physical fundraising activities and training courses were largely cancelled throughout the year, which is a significant 

blow to our fundraising and annual expected income.  We were able to restart courses later in the year to help make up 

for some of this loss, as well as moving to more online-oriented fundraising efforts, but we have still suffered financially.  

Public awareness and education from public events and the number of volunteers able to be trained this year will also 

have been negatively impacted. 

The very serious negative situation that has arisen is through much-reduced capacity for seal rehabilitation in centres 

throughout the UK with whom we work, as their staff were split into smaller working bubbles and/or were furloughed, 

so were able to cope with fewer casualties.  This has put immense pressure on our volunteers on the beaches with seal 

pup health assessments and increased effort on monitoring in situ wherever appropriate to do so, however in some 

areas of the country some seals who would clearly suffer if left on the beach through sickness, injury and starvation 

have had to be euthanased where no rehabilitation space has been available.  Indeed, at many times throughout 

autumn/winter 2020 and into 2021 all available pen space in all centres across the UK have been at full capacity.  It has 

been very difficult to adapt to this significant change and the effect on the mental health of volunteers dealing with 

these cases regularly is concerning ɀ however it is important that animal welfare has to be at the heart of what we do 

first and foremost. 
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3. Lessons Learned. We can be discerning regarding travel necessity and can question and address waste within our seal 

pup unit. 

The use of virtual conferencing facilities for talks, meetings, conferences and social gathering has many benefits 

particularly towards the environment as already mentioned.  It also saves a lot of time and money with reduced travel 

and accommodation expenses and will likely remain a regular form of communication going forward than returning to 

physical meetings in most cases. 

We were quite successful in adapting quickly to focus on online fundraising efforts and increasing our social media 

presence ɀ unintentionally helped in part helped by a number of very significant stranding incidents that garnered 

national and even international media attention. 

4. Objectives for 2021. To rescue and protect as many marine mammals as we are able to.  To measure and report on 

the social and psychological impact of volunteering with BDMLR (seal pups). 

To continue to build on our partnerships with other organisations and find new ones. 

To continue to build our online audiences and therefore our capacity for improving awareness, education and 

fundraising efforts. 

In Cornwall it is to raise funds for and build a purpose made seal pup holding unit ɀ the plans for this have sustainability 

at the very centre. 

5. Ideas for Collaboration. Definitely we can encourage the 2 minute beach clean ɀ if we can do this whilst on rescues 

anyone can do this.  We had our own BDMLR-ÔÈÅÍÅÄ ÒÅÕÓÁÂÌÅ ÍÁÓËÓȣ ÍÁÙÂÅ ×Å ÃÏÕÌd promote CPPC ones with a 

ȰÐÒÏÔÅÃÔ ×ÈÁÔ ÙÏÕ ÌÏÖÅȱ ÍÅÓÓÁÇÅ ÏÎ ÔÈÅÍȩ 
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1. Positive Change. The biggest change we faced due to COVID-19 was the inability to run our usual face to face 

interactions. As of late March, all our mass-community mobilisation efforts had to be postponed. The Big Spring Beach 

Clean, our National Regional Rep Training Events, Boardmasters, a Regional Tour and many other activations had to be 

put on hold due to lockdown restrictions. However, this created a unique opportunity for us to digitise our campaigning 

and overall work while also placing more of a focus on individual actions (Mini Beach Cleans for example).  

Through April and May we ran our first #ReturnToOffender campaign, calling on members of the public to take photos 

of branded plastic and packaging pollution while out on their allowed exercise and upload these to Twitter with a 

template message to the companies responsible. This campaign proved hugely successful engaging 600,000 people 

across social media and finding that just 12 brands were responsible for half of the packaging found. A full report can be 

found via this link https://www.sas.org.uk/wp-content/uploads/Return-To-Offender-Express-Issue-1-1.pdf. 

Following the success of this, and the obvious appetite of the public to get involved, we launched the 

#PostPandemicPollution campaign aimed at targeting the systemic failures present including a lack of recycling and 

ÉÎÆÒÁÓÔÒÕÃÔÕÒÅȢ !ÇÁÉÎȟ ÔÈÉÓ ÐÒÏÖÅÄ ÓÕÃÃÅÓÓÆÕÌ ×ÉÔÈ ÓÅÖÅÒÁÌ Ȭ×ÉÎÓȭ ÉÎÃÌÕÄÉÎÇ ÍÏÒÅ ÂÉÎÓ ÐÌÁÃÅÄ ÉÎ ,ÏÎÄÏÎ Ðarks due to 

ÃÁÍÐÁÉÇÎÉÎÇ ÂÙ Á 2ÅÐȠ ÇÒÅÁÔÅÒ ÒÅÍÉÔ ÏÆ "ÒÉÇÈÔÏÎȭÓ ,ÉÔÔÅÒ !ÂÁÔÅÍÅÎÔ %ÎÆÏÒÃÅÍÅÎÔ /Æficers, again thanks to Rep actions 

ÁÎÄ ÂÉÇ ÓÔÒÉÄÅÓ ÆÏÒ×ÁÒÄ ÏÎ ÍÉÃÒÏÐÌÁÓÔÉÃÓ ÉÎ 3ÏÕÔÈÁÍÐÔÏÎȭÓ ÒÉÖÅÒÓȢ 

We also celebrated the ban on plastic straws, drinks stirrers and cotton buds after years of campaigning on the subject. 

Our campaigning turned digital with huge successes in Water Quality including the delivery of the 

#EndSewagePollution Petition, with over 44,600 signatures the publication of this ÙÅÁÒȭÓ  Water Quality Report  ( link 

is https://www.sas.org.uk/wp-content/uploads/SAS-Water-Quality-Report-Digital-v1.pdf)  and our involvement in 

Sewage (Inland Waters) Bill. All of which, combined with the recruitment of a Policy Officer have seen us increase the 

connection between our communities and their MPs with targeted calls to action. 

%ÄÕÃÁÔÉÏÎ ÈÁÓ ÁÌÓÏ ÂÅÎÅÆÉÔÅÄ ÆÒÏÍ ȬÇÏÉÎÇ ÄÉÇÉÔÁÌȭ ×ÉÔÈ ÔÈÅ $ÉÇÉÔÁÌ /ÃÅÁÎ School series proving hugely popular and our 

recent Pupil Power Assembly saw over 10,000 pupils and teachers joining the event. 

2020 has also allowed us to lay the groundwork of planning for bigger and more impactful campaigning in 2021 

including on Ocean and Climate and Ocean Recovery.  

 

 

 

 

 

 

 

 

 

https://www.sas.org.uk/news/piping-up-to-endsewagepollution-petition-delivered-to-government/


 CPPC February 2021 pg. 28 

 

2. Negative Impacts. At SAS we pride ourselves on our personal relationships with our communities ɀ be they Plastic 

Free Community Leads, Regional Reps, Clean Leaders, Members or part of our wider supports. Sadly, due to the 

pandemic, we have not been able to run the face-to-face events that form the basis of this relationship. While we have 

adapted as best we can, the Community and Events Team have run several Zoom Training Series of around 15 sessions 

and similar has been done for Plastic Free Communities, it is not quite the same. 

From a wider point of view, the detrimental impact the lifting of lockdown restrictions in the summer had on the 

environment was a huge negative point. During the first lockdown it seems that the environment was healing itself, 

given a brief respite, beaches, rivers and streets were free of plastic and packaging pollution, people drove less and 

made conscious decisions to live with less of an impact. This seemingly caÍÅ ÔÏ ÁÎ ÁÂÒÕÐÔ ÅÎÄ ×ÈÅÎ ÏÕÒ ȬÆÒÅÅÄÏÍÓȭ 

were returned. 

3. Lessons Learned. We have learnt a lot through 2020, not least the strength of our communities and the need of the 

public to do more to protect the environment. Moving forward, we will place a greater emphasis on digital campaigning 

and training as well as physical but we are also planning a big year of face to face actions for 2021.  

4. Objectives for 2021. We will be engaging, upskilling, onboarding and mobilising our communities and the wider 

public in better, more impactful and more effective ways to achieve our 10 year ambitions: 

¶ Plastic Pollution - End plastic pollution on UK beaches by 2030 

¶ Water Quality - End sewage discharge into UK bathing waters by 2030 

¶ Ocean and Climate ɀ The UK to be Net Zero by 2030 

¶ Ocean Recovery - 30% of the ocean & all UK Marine Protected Areas highly protected by 2030 

5. Ideas for Collaboration. There will be lots of areas for collaboration that we can discuss in the first quarter of next 

year. 
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1. Positive Change. As we haven't run any activities this year other than the evening talks at the very beginning of the 

year before the pandemic and the sea watches which are part of the CWT Seaquest South West events, this year has 

made us realise that we need to dramatically change how the group is run and by who. It would have been easy to carry 

on in the minimal way we were but this year has shown us that isn't sustainable and has made us reconsider how we do 

things, which is a positive I think. 

2. Negative Impacts. The negatives being we haven't run any events or had any volunteer activities. 

3. Lessons Learned. See answer 1, plus get more people involved in the organisation and of events as well as getting 

new ideas in. 

4. Objectives for 2021. See answer 1, plus restructure, reorganise, reform everything we do (will know more after Jan 

14th). 

5. Ideas for Collaboration. Will know more after the 14th January 2021 when we are holding a virtual meeting with the 

Wildlife Trust to discuss moving the group forward 

 

 
 

1. Positive Change. None unless you include less pressure on the environment due to reduced visitor numbers and 

travel. 

2. Negative Impacts. Curtailment of normal activities and difficulties in planning new ones. 

3. Lessons Learned. Too early to say. 

4. Objectives for 2021. Difficult to say until lockdown ends but our new website is not far from launch and we hope to 

make this a forum for spreading information via guest blogs. 

5. Ideas for Collaboration. Not sure yet. 
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1. Positive Change. The lockdown earlier in the year led us to have more meetings than we would have had otherwise 

resulting in better discussion and planning. This paid off later when we could take direct actions in the water. A 

consequence of the lockdown led to a change in BBC programming and to Simon Reeve doing a feature especially on 

Cornwall. We featured in one of these programmes and had a massive increase in funding as a result. We recruited two 

new committee members and became a registered charity. 

2. Negative Impacts. Lack of ability to get in the water. 

3. Lessons Learned. Talk and plan more. 

4. Objectives for 2021. 

¶ Take advantage of our increased funding to have more events with more divers. 

¶ Improve our RHIB for better diver access. 

¶ Stencilling around surface water drains "The sea starts here, don't litter", pilot trial in Lostwithiel (when it stops 

raining). 

5. Ideas for Collaboration. 

A simple message for anyone, "Pick up litterȣȢȢanywhere -- > 75% of marine litter starts out as street litter." 

 

 

 

 

1 & 2. Positive Change and Negative Impacts. The pandemic and lock down rules have had the effect of limiting the 

contact that liaison can make with fishing vessels. However, the professionals running waste disposal for FFL from the 

ports and all the port and harbour staff have been continuing to work throughout and we are grateful for their 

professional help to ensure the initiative continues. 

4. Objectives for 2021. 7Å ÄÏÎȭÔ ËÎÏ× ÉÆ ÁÎÙ ÆÉÓÈÉÎÇ ÃÒÅ×Ó ÈÁÖÅ ÂÅÅÎ ÌÏÓÔ ÔÏ ÔÈÅ ÐÒÏÊÅÃÔ ÂÕÔ ×ÉÌÌ ÒÅÄÏÕÂÌÅ ÔÈÅ ÌÉÁison as 

soon as the pandemic rules and funding allows. 

5. Ideas for collaboration. We would benefit from closer working with the plastic recycling in future, but the pandemic 

has made it difficult for them and us to visit harbours. 

(No reply to Q 3) 
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1. Positive Change. We think that the first lockdown brought peace and quiet to the area and therefore nature was 

much more in evidence and appreciated by everyone. The environment saw only positive things, no noise, no pollution, 

no traffic. Nature was in its element. 

Social media became the norm and at times the only way of communicating. However what also became obvious was 

that when we were able to meet then we had a considerable increase in numbers at our work parties, people just glad to 

out in the open air, sampling the delights of Par Beach and Local Nature Reserve. 

2. Negative Impacts. Negatives were that we were unable to do many of our normal activities, either at the beach or in 

face-to-face meetings. Zoom is amazing but no substitute for face to face. Another negative was with more staycations 

more people on the beach and regrettably more dog poo and more litter when the visitors came over the bridge. 

3. Lessons Learned. We learnt the lessons of having to improve our social media activities, and this year have totally 

updated our website, improved our Facebook initiatives, and created our second much improved FOPB calendar, which 

sold in big numbers, thus replacing some funds which we would have otherwise raised in other ways. Our marketing 

was much improved so lessons were learned. 

4. Objectives for 2021. Several initiatives in the pipeline. Continued improvement in our social media activities. We are 

this year improving our information to members and visitors by constructing several interpretation boards around the 

site, finance is already in the bank thankfully, getting involved in a nationwide Time and Tide Bell project. Par has been 

chosen as the only site in Cornwall, and we are pleased to have been asked to take a leading role in this interesting 

project. Have a look at   www.timeandtidebell.org. 

5. ideas for Collaboration. See the above but perhaps very relevant to CPPC, we should look at ways of getting all 

groups to get together to encourage the CC to provide more Recycling facilities at all our locations.   
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1. Positive Change. We have had more members of our community coming forwards and wanting to learn about our 
natural environment, the work of the Trust and offering support.  WÅ ÈÁÖÅ ÉÎÃÒÅÁÓÅÄ ÏÕÒ ȰÖÉÒÔÕÁÌ ÐÒÅÓÅÎÃÅȱ ÁÎÄ ÇÁÉÎÅÄ 
more followers/a wider audience to share our conservation stories and Islands with.  It has been tricky to capitalise on 
this, particularly with tourists returning to the Islands, as locals were then either working or isolating due to health 
issues. 

2. Negative Impacts. Due to the strength of feeling caused by the actual and perceived threat of Covid-19 to our Island 
population we, at the Isles of Scilly Wildlife Trust, have had to tread carefully and put our community at the heart of 
every decision we make.  Consequently, this year we have not run any facilitated beach cleans; our volunteering has 
been limited to self-led activities in terms of beach cleans with us, or the local council collecting beach clean waste.  Our 
only facilitated volunteer activity during 2020 was, when it was possible to go ahead, our Community Archaeology 
Group (CAG) events; of 12 scheduled events we successfully ran 4, with a maximum number of 6 attendees at each 
including staff.  

We also cancelled the bulk of our events programme and have only taken part in a handful of virtual events with our 
Islands youngsters, via Zoom.  Our engagement work has been greatly reduced as a result of the loss of our Education 
Ranger; where possible other staff members have picked up on this work but as we are all currently working beyond 
ÃÁÐÁÃÉÔÙ ÉÔ ÈÁÓÎȭÔ ÂÅÅÎ ÅÁÓÙȢ  Face-to-face engagement was the core purpose of our Education Ranger, as such when 
Lockdown was announced our Ranger was furloughed.  It soon became apparent, even as Lockdown restrictions were 
ÌÉÆÔÉÎÇȟ ÔÈÁÔ ÏÕÒ %ÄÕÃÁÔÉÏÎ 2ÁÎÇÅÒ ÒÏÌÅ ×ÁÓ ÕÎÔÅÎÁÂÌÅȠ ×Å ÃÏÕÌÄÎȭÔ ÃÏÎÔÉÎÕÅ ÔÏ ÆÁÃÉÌÉÔÁÔe events and cover 
costs. Consequently we made the difficult decision to make the post redundant; luckily we were able to avoid staff 
redundancies and redeploy our Education Ranger to our Estate Ranger team. As a consequence of this, our 
engagement work haÓ ÓÕÆÆÅÒÅÄ ÈÕÇÅÌÙ ÁÎÄ ×Å ÈÁÖÅ ÂÅÅÎ ÆÏÃÕÓÉÎÇ ÏÎ ÏÕÒ #ÈÁÒÉÔÙȭÓ ÃÏÒÅ ÁÎÄ ÆÕÎÄÅÄ ×ÏÒËȢ 

We have seen an increase in PPE debris, both on the beaches and around the Islands paths & roads. 

 

 

 

 

 

 

 

 

 

                            


